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1. Who We Are
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1.1. National Agencies 1
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1.2. Outline — Organization 1
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JAPAN EXTERNAL TRADE ORGANIZATION (JETRO)
: 107-6006 1 12-32
TEL: 03-3582-5511
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1.2. Outline — Organization 2: Networks
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2. What We Do

INVEST JAPAN
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2.1. Major Projects in the Past

« INVEST JAPAN
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2.2. Current Major Projects
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3. Foreign Direct Investment
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3.1. Foreign Direct Investment Promotion — Why?
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3.2. FDI Promotion — Japan’s ratio over GDP
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3.3. Major Barriers to Promote FDI
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3.4. Outline of Invest Japan Programme
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3.5. FDI Promotion Tools — Introduction to IBSC
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3.5.3 FDI Promotion Tools — Invitation Program 3.5.4 Success Cases — Regional Breakdown
o e
E........................................................................E North America 38 41 43 34
Europe 34 33 40 48
o
Asia & Oceania 28 34 31 40
o
Middle & South America 2 1 0 2
Others 1 1 1 1
TOTAL 103 110 115| 125
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4.1. Export Promotion Projects
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4.2. Japan Brand Promotion - Contents
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2007 5 Asian Film Market 2007 10
American Film Market 2007 11 European Film Market
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4.2. Japan Brand Promotion — Textiles (rashion Apparels)
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4.2. Japan Brand Promotion — Design (Traditional Products)
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TOKYO DESIGN PREMIO  TOKYO CREATIVE
TOKYO DESIGN PREMIO

Japan Style 2007 design meets craft

now! design a vivre

MoMA
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4.3. Overseas Market Development

@
2
(@]

=

BRICs

L ]
2007 2007 6
4 Japan in 2007 9
MTA 2007 7
100 Design 2007 9
2007 10
MIPCOM 2007 10
4 2007 9
460 24,000 @aade in JAPANY

580 4,149

©2007 JETRO




F

5. Regional Industry Tie-up
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5.2. RIT Program Map - World 5.3. RIT: Kitakyushu-Hanoi Program
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5.4. Success Case from the Previous Program
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6. Other Projects
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6.1. Business Japanese Proficiency Test
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6.2. Trading Business E-learning Course
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6.3. JETRO Website

http://www.jetro.go.jp/indexj.html
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TEL:093-541-6577
Email: Takayasu_Fukui@jetro.go.jp
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